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Nutritional information per 100g per portion size (25g) Cu rrent
SUSTAINABILITY
ENERGY 527 kJ / 126 keal 130 kJ / 32 keal W « Almond pulp is not used to its full potential
FAT 13319 3359 t & + Unsustainable ingredients used for plant-
5 , - < ;
C of which saturated 3,589 <01g »%; - based cheese alternatives
. Q CARBOHYDRATES 0,21g <0,lg
of which sugar 0,21g 0,059
* — K.
— FIBERS 2,569 0,64g InIZA Bt
> PROTEIN 1,639 0,41g * Unhealthy plant-based cheese alternatives
Z SALT 0,38g <0]lg « Totally Nuts contains less salt and saturated
fats
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\What makes us Wf—

FAT CONTENT

Unsaturated = Saturate.

Competitive Analysis

Totally Nuts Totally Nuts

SODIUM CONTENT

= Sodium

Violffe

Verdino

M Europe is one of the biggest almond milk
producers.

ALMOND MILK SALES
Almond milk is the largest dairy
alternative category on the European
market.

ALMOND MILK PRODUCTION

goes to cattle feed etc.

ALMOND PULP

Is the left-overs from almond milk production.
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What makes us wmefive!

TOTALLY NUTS

We use almond pulp to create something of greater value.

ALMOND MILK PRODUCTION

goes to cattle feed etc.
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Target customer
) Not omnivores (flexitarian, vegetarian,
50%
pescatarian or vegan)
:
o S s0% | Prefer plant-based cheese over
<) conventional cheese
~N Lives in Maastricht
Marketing Manager @HelloFresh
s s ) Hove shifted their purchase behavior

Takes time when doing grocerics
Cares about the environment

Health conscious.

towards more sustainable choices

” Corsuers wanl,

ALMOND PULP Vegan bl cheese with good I value.
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’\ ] k . Marketing
ar etlng W PLACE EKOPLAZA

SHELF PLACEMENT

PLACE
LINE-UP PLACEMENT

PRICE
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Marketing
PRICE

"GREEK WHITE" "INGREDIENT"

COMPETITORS COMPETITORS
PRODUCT PRICE PRODUCT PRICE
Verdino (100g) 1,63€ Jay&Joy (100g) s87¢€
Jumbo (100g) 1,33€ Veganella (100g) ~ 2.43€
Violife (100g) 139€

Soyananda (100g)  2,33€
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Marketing,
PROMOTION

+ Instagram is the main platform to get in
our target consumer

+ Product- and information postings
o Whatis upcycling?

+ Recipe ideas

Transparency, connection and
communication with our target

o Why are we more sustainable than others?

touch with
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Marketing How gugandyle are we?
PROMOTION
#8 LAND USE 1/
o CO, EMISSION k6 / ke .
¥y o Production

A
N Sy

WE CARE.

Q. plontbosed feta

e

COCONUT OIL
GREEK WHITE

CASHEW NUT "CHEESE"  DAIRY FETA TOTALLY NUTS.
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Wﬂ’ M Roadmap

+ Anuga

+ Find investors
+ Getinto contact with
suppliers and Ekoplaza

+ Surface printing

Bio-PE flowpack

+ < 5% EVOH barrier
« Opagque color
* Sealability
+ Recyclability

+ Kick-start promotion
@Ekoplaza
+ Marketing campaign

« Lighter colors
o Recyclability

* 80% N, ; 20% CO,

* Barrier

November &,
Decenl

+ Getting in touch with
other supermarkets
« Improve recipe

SALAD TOPPER

+ Purchasing ingredients
+ Start production

WE CARE. WE UPCYCLE

* Marketing campaign

Packaging

WHAT A RIDE IT WILL BE...
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We upcycle almond(pulp) from

Fermentation is accompanied by

Our Values

almond milk production.
‘We produce regionally.
We use sustainable packaging.

Dutch vegan cheese market
grew by 400%.
Consumers seek for new vegan
cheese alternatives .

several health benefits.
Totally Nuts is lower in saturated
fatty acids and salt content.

Totally Nuts is the only plan
based "greek white" alternative

made from upcycled almond
pulp.

\ Thank You!
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